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USDA’S Mission is to provide leadership on 
food, agriculture, natural resources, rural 
development, nutrition, and related issues 

based on sound public policy, scientific 
evidence, and efficient management. 

OSDBU’s Mission is to provide maximum opportunity for Small 
businesses to participate in USDA’s contracting process. 

USDA is committed to helping 
Farmers and Ranchers 

But we do much more ---



 

• Purchase a broad array of products 
• Spend approximately $6 billion annually 
• Consistently awards over 50% of the total dollars 

spent to small businesses 



   
  

     

  
     

 
     

   

   
  

• Leads the Federal Anti-Hunger effort with the SNAP, School 
Lunch, School Breakfast, and the WIC Programs 

• Is the Steward of our Nation’s 192 million acres of National 
Forests and Rangelands 

• Is the Country’s largest conservation agency, encouraging 
voluntary efforts to protect soil, water, and wildlife on the 70% of 
America’s lands that are in private hands 

• Is responsible for the safety of meat, poultry, and egg products 
• Helps ensure open markets for U.S. agricultural products and 

provides food aid to people in need overseas 
• Brings housing, modern telecommunications and safe drinking 

water to Rural America 



 USDA Purchasing Power 



 

 

USDA’s Purchasing Environment 

Top NAICs for FY2022 

7% 

23% 

12% 

19% 

9% 

10% 

12% 

2%2% 4% 

31 (MANUFACTURING (FOOD, TEXTILE, 
APPAREL, LEATHER)) 

54 (PROFESSIONAL, SCIENTIFIC, AND TECHNICAL 
SERVICES) 

48 (TRANSPORTATION) 

11 (AGRICULTURE, FORESTRY, FISHING AND 
HUNTING) 

23 (CONSTRUCTION) 

33 (MANUFACTURING (METALS, MACHINERY, 
COMPUTER, ELECTRONICS ELECTRICAL 
TRANSPORTATION EQUIPMENT, FURNITURE, 
MISCELLANEOUS))
56 (ADMINISTRATIVE AND SUPPORT AND 
WASTE MANAGEMENT AND REMEDIATION 
SERVICES) 



  
 

    
   

    
   

USDA is a Strong Supporter 
of Small Business: 

52.97% of total contract spending 
in 2021 was with Small Business. 
USDA’s goal was 49.50% and we 

received an A from SBA. 



  

          
    

    

Type 
Business 

Small 
SDB 
HUBZone 
Women-Owned 
SDVOSB 

2021 Small Business 
Goal Achievement 

Federal USDA USDA 
Goal Goal Achievement 

23% 49.5% 52.97% 
5 5 21.81 
3 3 6.35 
5 5 9.05 
3 3 3.38 



   

     
  

 
 

 
  

 
  

 

USDA’s Purchasing Environment. 

• Purchases a broad array of products and services 
• 10 major buying agencies 
• Spend approximately $6 billion annually (the majority of 

which is to purchase food) 
• Large buyer of: 

– Commodities & Food Products 
– Information Technology 
– Environmental Services 
– Architecture & Engineering/Construction/Real Property 
– Other Services and Supplies, including Professional/ 

Administrative/Management Services 



 

 
     

  
 

 

 
 

• 10  Different Buying Agencies 

– Agricultural Marketing Service 
– Agriculture Research Service 
– Animal, Plant and Health Inspection Service 
– Departmental Administration 
– Farm Production and Conservation 
– Food and Nutrition Service 
– Food Safety and Inspection Service 
– Forest Service 
– Office of Inspection General 
– Rural Development 



    

 

 

  

    

    
 

USDA’s OSDBU 

• Host and Participate in Outreach Events throughout the year 

• Vendor Outreach Sessions 

• Small Business Connections 

• Update Procurement Forecast two times per year. 

• Rural Small Business Outreach Events – 3 times per year 

• Training on Clearance, Subcontracting, Procurement Forecast for 
the Agency COs and PMs 



  
 

 

             

 

   

  

How Can I Successfully Market 
My Company to Federal 

Agencies and Win Contracts? 

• Being able to do business does not necessarily mean that you can’t  
be a small beginning company. 

• Have a product or service that differentiates you. 

• Important to demonstrate that you do something well and also have 
successful past performance. 

• Do your homework and find out what agencies are doing and what 
they need 



  
 

  

    

 

 

  

 

    

How Can I Successfully Market 
My Company to Federal 

Agencies and Win Contracts? 

• Find out who key players are in the Agency 

Contracting Staff 

Program Officials 

Agency Small Business Specialists 

• Establish personal contact 

In person best 

But e-mail and telephone is helpful 



  

    
 

  

 

 

USDA & Small Business 

For additional information regarding USDA’s Small Business 
Programs visit  
 contact us at (202) 720-7117 

Website: https://www.usda.gov/da/osdbu 

Procurement Forecast: 
https://www.dm.usda.gov/smallbus/forecast.htm 

https://www.usda.gov/da/osdbu
https://www.dm.usda.gov/smallbus/forecast.htm
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